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PREPARED AND PRODUCED BY WJXT RESEARCH DEPARTMENT 
Due to the enthusiasm generated within the advertising 
and marketing community by earlier editions of the WJXT I 
Jacksonville Market Data Book, we are encouraged to 
present within these pages the new statistical data 
appropriate to this growing and vital market. 
We view this booklet as an unbiased analysis of the market 
as it exists today, cognizant of the fact that by applying 
the principles of predictable growth it is easy to project 
Jacksonville's future in the coming years. 
It is our sincere hope that you will find this presentation 
interesting and informative, and if you require further 
research please don't hesitate to call on TvAR or 
WJXT directly. 
WJXT 
~~-llY_Jl ~~_....Ar 
chellenberg 
Sales Manager 
• 
I 
I WJXT -TV 
Broadcast House 
Jacksonville, Florida 32207 
Phone: (904) 398-0501 
TWX: (904) 733-3660 
EXECUTIVE PERSONNEL: 
L. H. Israel, Chairman of the Board 
Post-Newsweek Stations, Inc. 
Glenn Marshall , Jr., Chairman 
Post-Newsweek Stations Florida, Inc. 
Leonard Mosby, Area Vice President 
Post-Newsweek Stations Florida, Inc. 
James T. Lynagh 
Vice President & General Manager 
Robert W. Schellenberg 
General Sales Manager 
Norman Hayes 
Sales Manager 
Jon Caudle 
Promotion Director 
William Grove 
News & Public Affairs Director 
Irwin Starr 
Program Director 
Robert Atkins 
Operations Manager 
George Wetmore 
Manager of Engineering 
REPRESENTED BY: 
Television Advertising Representatives, Inc. 
~~~ 
with offices in : 
New York-90 Park Avenue (212) 867-0100 
Chicago -400 North Michigan Avenue, Room 308 (312) 527-4567 
Atlanta - 1800 Peachtree Road N.W. ( 404) 351-5300 
Detroit-1751 Penobscot Building (313) 965-6454 
Hollywood -6290 Sunset Boulevard (213) 466-1144 
San Francisco-44 Montgomery Street (415) 397-5088 
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THE JACKSONVILLE MARKET COVERAGE AREA 
• City of Jacksonville 
Dominant TV Market 
(ARB Area of Dominant lafluence) 
Total TV Area 
(Total Coverage Area) 
Metropolitan 527,200 
Dominant TV Market 927, 100 
Total TV Area 1,444,900 
.... ,llds 
168,200 
292,600 
441,400 
TY He•es 
147,300 
256,500 
370,900 
$1,296,088 
2,220,734 
3,277,810 
$1,018,791 
1,658,703 
2,357,082 
Source : Sales Management's "1969 Survey of Current Buying Power" . (TV homes from ARB Feb/March, 1969) 
$225,149 
377,892 
531,919 
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Population 
Households 
Effective Buying Income 
Retail Sales 
Food Sales 
Drug Sales 
Automobile Sales 
General Merchandise Sales 
Furniture & Household 
Appliance Sales 
Television Homes 
National Ranking by TV Homes 
National Ranking by Retail Sales 
EFFECTIVE BUYING INCOME: 
Per Household 
Per Capita 
RETAIL SALES: 
Per Household 
Per Capita 
THE SIZE 
OF THE 
MARKET 
JACKSONVILLE 
METRO AREA 
527,200 
168,200 
$1,296,088,000 
$1.018.791.000 
$ 
$ 
$ 
$ 
$ 
225, 149,000 
42,682,000 
221,368,000 
157 ,871,000 
48,507,000 
147,300 
54th 
$7,706 
$2,458 
$6,057 
$1,932 
TOTAL WJXT 
COVERAGE AREA 
1,444,900 
441.400 
$3,277 ,810,000 
$2.357 .082.000 
$ 
$ 
$ 
$ 
$ 
531,919,000 
90,916,000 
493,398,000 
299, 729,000 
106,850,000 
370,900 
$7,426 
$2,269 
$5,340 
$1,631 
67th 
Source : Sales Management's "1969 Survey of Current Buying Power" . (TV homes from ARB Feb/March, 1969.) 
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PROJECTED 
POPULATION INCREASE 
IN JACKSONVILLE . 
METROPOLITAN , ;AREA 
O ~~~A,._~~~----........ A~~~~~--•1p-~~---•--~•--~~~~--A-- -~~~---.4--~ 
. :.1 "{000) 1940 1950 1960 '68 1970 1980 1990 
.. i : .x 
• I 
% GROWTH BY DECADES 
1940 1950 45% 
1950 1960 50% 
1960 1970 32% 
Source: Jacks9nville Duval 
1970 1980 40% 
Area Planning Board . 1980 1990 31% 
.. : . 
200 
175 
150 
125 
100 
75 
50 
25 
0 
Total children 
(000) 2-11 
Women 
50+ 
Man 
50+ 
MARKET DEMOGRAPHICS 
Age/Sex Composition 
Total Survey Area-1969 
Women 
18-34 
Men 
18-34 
Total 
Teens 
WJXT COVERAGE AREA POPULATION CHARACTERISTICS 
Women 
34.49 
SEX: Male 49% RESIDENCE: Urban - 57% 
Female 51% Rural - 43% 
AGE: EDUCATION: 
Male Female Adult Males (1) Adult Females (1 l 
Under 18 39% 37% High School 
18-39 29% 29% 
or less 84% 86% 
40 & over 34% 32% College 16% 14% 
( 1) Age 25 and over. Source : 1960 U.S. Census of Population 
Men 
34-49 
POPULATION CHARACTERISTICS 
OCCUPATION - MALES (2) 
Civilian Labor Force 
Professional & Technical 
Farmers & Farm Managers 
Other Managers, Officials & Proprietors 
Clerical & Sales 
Craftsmen, Operators & Service Workers 
Farm & Non-farm Laborers 
Occupation not reported 
Males In Armed Forces 
% of Total Adult Males 
% of Total Male Population 
Retired Males (3) 
% of Total AduJt Males 
% of Total Male Population 
NON-WORKING FEMALES (HOUSEWIVES) (4) 
% of Total Adult Females (2) 
% of Total Female Population 
FAMILIES WITH CHILDREN 
Families with Youngest Child under 7 
Families with Child 7-17 
Families with No Child Under 18 
MARRIED COUPLES 
% of Total Famil ies 
FEMALE LABOR FORCE 
% of Total Women in Labor Force 
(2) 14 years or older. 
JACKSONVILLE TOTAL WJXT 
METRO AREA COVERAGE AREA 
8% 
1% 
14% 
18% 
43% 
10% 
7% 
10% 
7% 
10% 
7% 
54% 
37% 
34% 
26% 
40% 
88% 
38% 
8% 
6% 
13% 
12% 
40% 
16% 
5% 
5% 
3% 
14% 
10% 
54% 
38% 
32% 
25% 
43% 
88% 
(3) All adult males not in labor force , excluding inmates of institutions and those enrolled in schools. 
(4) All adult females not in labor force, excluding inmates of institutions and those enrolled in schools. 
Source: 1960 U.S. Census of Population. 
JACKSONVILLE METROPOLITAN DATA 
FAMILY INCOME BREAKDOWN Duval % of Duval 
County County Households 
0-$ 4,999 72,300 43.0% 
'$ 5,000-$ 7,999 46, 100 27.4 
$ 8,000-$ 9,999 20,700 12.3 
$10,000-$15,000 18,500 11.0 
$15,000 & over 10,600 6.3 
168,200 100.0% 
SIZE OF FAMILIES 
% in 
Number of Persons per Household: Duval County 
One 17.2% 
Two 27.7 
Three 16.6 
Four 15.9 
Five 10.0 
Six and over 12.6 
100.0% 
AGE OF POPULATION 
% 11 
Duval C1unty 
0- 5 years 12.4% 
6 - 11 years 13.8 
12 - 17 years 12.1 
18 - 24 years 10.9 
25 - 34 years 12.6 
35 - 49 years 18.2 
50 - 64 years 13.2 
65 and over 6.8 
100.0% 
DUVAL COUNTY VOTER REGISTRATION 
TOT AL REGISTERED VOTERS 
Total Democrats 
Total Republicans 
Total Other Parties 
Source: Sales Management's " 1969 Survey of Current Buying Power''. 
207,678 
182,980 
20,484 
4,214 
% in U.S. 
as a w~ole 
16.6% 
29.5 
16.6 
15.4 
10.0 
11.9 
100.0% 
% in U.S. 
as a w~ole 
11.4% 
12.5 
11.6 
11.2 
11.9 
17.7 
14.3 
9.4 
' 100.0% 
Voter registration data from Duval County Supervisor of Registrat ion , as of October, 1968. 
% in U.S. 
as a whole 
32.1% 
24.7 
15.0 
17.3 
10.9 
100.0% 
HOUSING CHARACTERISTICS 
JACKSONVILLE 
METRO AREA 
Total Households (A) 168,200 
Television Homes (B) 147,300 
TV Penetration (B) 95% 
Radio Penetration (B) 91% 
Households - % Owning (C) 
Automobile 79% 
Telephone 76% 
Washing Machine 60% 
Food Freezer 17% 
Air Conditioning 19% 
Dryer 7% 
Owner Occupied Homes, 1969 Est. (D) 110,000 
Total Value of All Building Permits , 1968 (E) $64,406,720 
Source: 
(A) Sales Management's " 1969 Survey of Current Buying Power". 
(B) American Research Bureau. 
(C) 1960 U.S. Census of Housing. 
(D) Duval County Tax Assessor. 
(E) City of Jacksonville Engineering Department. 
TOTAL WJXT 
COVERAGE AREA 
441,400 
370,900 
92% 
90% 
75% 
62% 
62% 
21% 
14% 
5% 
n.a. 
n.a. 
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On October 1, 1968, the governments of 
Jacksonville and Duval County were consolidated. 
This event gained national recognition: more 
importantly, it led to the creation of a new 
city government structure, geography, population 
and attitude. Jacksonville is now the nation's 
largest city in terms of land area and the 
most populous city in Florida. 
Jacksonville is a southeastern transportation, 
finance, distribution and U. S. Naval 
Facilities center. 
Transportation 
Jacksonville's new $26.7 million airport 
opened in October, 1968, and encompasses the 
property needed to expand runways for 
jumbo jets and supersonic craft. The city is 
presently serviced by 6 major airlines, 
operating 132 scheduled flights daily in and out 
of Jacksonville. Six additional third level 
carriers unite the city with small or 
nearby communities. 
Jacksonville is also the largest general 
cargo port in the Southeast. 1968 tonnage 
shipped through the port totaled in excess of 
11 million tons. The city has engaged in a 
$100 million port development program and is 
presently preparing to deepen the 
Jacksonville harbor through federal assistance. 
The city's importance as a seaport will be 
heightened when the Cross-Florida Barge Canal, 
begun in 1964, to link the Gulf Coast to the 
Atlantic Coast, is completed . 
Air and sea facilities are complemented 
by service of 3 major railroads, 2 major bus lines, 
and 37 motor freight lines. 
The city's $172 million expressway 
system, comprising 52 miles of expressway in 
Duval County and 65 miles of feeder roads, 
is one of the most modern in the country. 
It is interwoven with the major U.S. Interstates 
10 and 95 systems, as well as numerous 
U. S. and state roads. 
Distribution 
Jacksonville 's air and water transportation 
facilities , rail networks and interstate highway 
systems offer overnight distribution of 
merchandise from Jacksonville to all major 
Florida and Southeastern cities . 
As a result, the city is important to 
grocery chains in the purchasing of grocery 
and related products. For example, the 
headquarters for 3, 168 stores of the Winn-Dixie, 
A&P, Colonial and Food Fair chains, plus 
Jackson's Minit Markets and major independents, 
are located in Jacksonville. Most of the 
buying for these stores is done in Jacksonville. 
When this is combined with the purchasing 
power of the 6,411 stores serviced by 
Sav-A-Stop, the largest rack jobber in the 
United States, the dimensions of the Jacksonville 
market become apparent. 
Insurance and Banking 
As the Southeastern insurance center, 
Jacksonville is the home or regional office of 
twenty insurance companies. Total assets of 
these companies totaled $31.3 billion in 1968. 
Total bank deposits in Duval County 
stood at $1.2 billion at the end of 1968. Assets 
of these banks were equal to $1.4 billion. 
As of June, 1969, three of the state groups of 
banks domiciled in Jacksonville ranked 
first, third and fifth in size in Florida. 
Assets of Duval County Savings and Loan 
Associations were $230.3 million. at year end, 
1968. 
Naval Complex 
"NAS-JAX" comprises a vast naval complex 
including the main Naval Air Station, Mayport 
Naval Station and Cecil Field jet base. 
Total payroll for all Navy personnel approximates 
$200 million. Employment in 1968 reached 
34,610, with shore based personnel numbering 
17,489, and including 7,511 civilians . 
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JACKSONVILLE'S RANKING WITHIN U.S. METRO-COUNTY AREAS 
RANKING IN : 
Population 
# of Households 
Effective Buying Income 
Retail Sales 
Food Store Sales 
Eating & Drinking Place Sales 
General Merchandise Sales 
Department Store Sales 
Apparel Store Sales 
Furniture & Household Appliance Sales 
Automobile Dealer & Store Sales 
Gas Service Station Sales 
Drug Store Sales 
Source: Sales Management's "1969 Survey of Buying Power" . 
1968 Ranking Among 
U.S. Metro County Areas 
66th 
61 st 
73rd 
54th 
57th 
69th 
65th 
63rd 
63rd 
57th 
50th 
38th 
48th 
II 
JACKSONVILLE (Duval County) EMPLOYMENT STATISTICS 
• TOTAL EMPLOYMENT 220 • 210 
II 
200 
II 190 
• 180 (000) 1964 1965 1966 1967 1968 5/69 
I 
I % of Total 
UNEMPLOYMENT RATE 
Civilian Labor Force 
2.2 
I 2.0 
I 1.8 
1.6 
1.4 
12/64 12/65 12/66 12/67 12/68 5/69 
WEEKLY EARNINGS 
(Mfg. industries) 
$110 
$105 
$100 _. 
$ 95 
- . $ 90 • • • • 12/64 12/66 12/67 12/68 5/69 
~ WEEKLY HOURS Hours (Mfg. industries) 
c 
43.0 
42.5 
42.0 
41.5 .. 41 .0 
40.5 
I 40.0 12/64 12i65 1 ?./66 12/q7 12/68 5/69 
Source : Jacksonville Labor Market Trends , Florida Labor Commission . 
METROPOLITAN EMPLOYMENT DATA 
TOTAL CIVILIAN LABOR FORCE (5/69) 
Unemployment 
% of Total Labor Force 
Labor Force Turnover (in Manufacturing) 
Accessions per 100 employees 
Separations per 100 employees 
Avg. Weekly Earnings of 
Manufacturing Workers (4/69) 
Avg. Weekly Hours Worked by_ 
Manufacturing Workers (4/69) 
Avg. Hourly Earnings of 
Manufacturing Workers (4/69) 
General Office Hours* 
General Factory Hours 
Principal Payroll Days : 
Weekly 
Semi-monthly 
Navy Personnel* 
Total 
Civilian 
Shore-based 
Duval % Change 
County 12 Months 
212,700 + 2.4% 
3,500 -14.6% 
1.6% 
5.0 
4.3 
$110.02 + 8.5% 
40.3 + 5.8% 
$2.73 + 9.7% 
9 a.m. to 5 p.m. 
8:30 a.m. to 4:30 p.m. 
Friday 
1st and 15th of each month 
34,610 
7,511 
9,978 
Source : "Jacksonville Labor Market Trends", Florida Labor Commission . 
* Jacksonville Area Chamber of Commerce . 
MAJOR JACKSONVILLE SHOPPING CENTERS 
0 Less than 25 c1m111ercial establisllments 
• 
25 or more commercial 
establishments 
Map Source: U.S. Post Office Dept. 
1-Arlington Plaza 
2-Beach Boulevard Plaza 
3-Cedar Hills Center 
4-Gateway Center 
5-Lakewood-San Jose Center 
6-Lake Forest Center 
7-Paxon Center 
8-Phillips Highway Plaza 
9-Roosevelt Mall 
10-St. Nicholas Center 
11-Sherwood Plaza 
12-Southgate Plaza 
13-Southside Estates Center 
14-Town & Country Center 
15-Venetia Center 
16-Regency Square 
There are 39 shopping centers and shopping areas in the 
Jacksonville area. Th is map includes the 16 major suburban shopping 
centers in the metropolitan area. Those central business and 
shopping areas not classified as "shopping centers" have been excluded. 
Source : WJXT Research and Jacksonville Area Chamber of Commerce. 
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RETAIL TRADE 
Jacksonville 
NUMBER OF RETAIL OUTLETS: Metro Area 
TOTAL RETAIL ESTABLISHMENTS 4,294 
Totar building materials, hardware & 
farm equipment dealers 159 
Total general merchandise group stores 149 
Total food stores 816 
Total automotive dealers 290 
Total gasoline service stations 596 
Total apparel & accessory stores 267 
Total furniture, home furnishings & 
equipment stores 231 
Total eating & drinking places 627 
Total drug stores & proprietary stores 153 
Source: U.S. Department of Commerce, Bureau of Census, " 1967 Census of Business" . 
MAJOR METROPOLITAN JACKSONVILLE RETAILERS 
Department Stores Number of Outlets Hardware and Appliances 
May-Cohen 2 McDuff Appliances 
Montgomery Ward 3 
Grocery Chains 
J. C. Penney 4 
A & P Stores 
Sears Roebuck & Co. 1 Colonial Stores 
lvey's 3 Jackson's Minit Markets 
Pantry Pride 
Discount and Variety Stores Seven-Eleven Stores 
J. M. Fields 4 Winn-Dixie Stores 
K-Mart 2 Major Specialty Stores 
Pie N' Save Drug Company 15 
Furchott's 
Wool co 2 Levy-Wolfe 
F. W. Woolworth 8 Rosenblum's 
Zayre's 2 Vogue Shop 
Source: WJXT Research 
Total WJXT 
Covera1e Area 
14,074 
614 
569 
2,792 
949 
2,281 
769 
752 
2,039 
471 
9 
17 
12 
92 
14 
38 
28 
3 
3 
4 
15 
JACKSONVILLE MONTHLY WEATHER PROFILE 
AVERAGE AVERAGE AVERAGE AVERAGE REL. AVERAGE LENGTH 
MONTH HIGH LOW PRECIP. HUMIDITY OF DAY 
Jan 67 45 2.45" 75% 10 hours 35 min. 
Feb 69 47 2.91 " 72% 11 10 
Mar 73 51 3.49" 70% 12 0 
Apr 80 58 3.55 " 70% 12 55 
May 86 65 ' 3.47" 70% 13 40 
Jun 91 71 6.33" 74% 14 5 
Jul 92 73 7.68" 75% 13 55 
Aug 91 73 6.85" 77% 13 20 
Sep 88 71 7.56" 80% 12 20 
Oct 80 62 5.16" 78% 11 25 
Nov 72 51 1.69' ' 77% 10 40 
Dec 67 46 2.22" 77% 10 15 
Total Annual Rainfall 53.36 inches 
Average Annual High Temperature 79.6 degrees 
Average Annual Mean Temperature 69.5 degrees 
Average Annual Low Temperature 59.4 degrees 
Average Annual Relative Humidity 75 percent 
Average Annual Sunshine 62% of possible amount 
Location of Jacksonville Altitude 10 to 25 ft. above sea level 
Source : WJXT Meteorologist 
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JACKSONVILLE TELEVISION STATIONS 
SELECTED INFORMATION: (A) WJXT 
Channel Number 4 
Date Began Operation 9/15/49 
Transmission Power: 
Visual 100 KW 
Aural 20 KW 
Antenna Height 996 feet 
Network Affiliation CBS 
Ownership Washington 
Post-Newsweek 
COVERAGE INFORMATION: (8) . 
Number of Counties Covered 44 
Net Weekly Circulation: 
Sign On-Sign Off 268,900 
Percent of Viewing House-
holds outside Metro 
Area : Mon-Sun, 9 am-
12 Midnight 46% 
AVERAGE TV HOMES REACHED: (B) 
Mon-Fri 9am-noon 28,900 
Mon-Fri Noon-5pm 44,200 
Mon-Fri 5pm-7 :30pm 84,400 
Sun-Sat 7 :30pm-11 pm 74,800 
Sun-Sat 9am-midnight 51,400 
TELEVISION· MARKET ESTIMATES: (B) 
Total Homes 
TV Homes 
Color TV Homes 
Multi-set Owners 
UHF Homes 
Source : 
Total 
Survey Area 
398,300 
370,900 
124,700 
128,300 
(A) Broadcast Yearbook , 1969 
(B) ARB Feb/ March, 1969 
% TSA 
TV Homes 
34% 
35% 
ADI 
273,400 
256,500 
85,500 
96,300 
189,000 
WFGA-TV 
12 
9/1/57 
316 KW 
60.3 KW 
996 feet 
NBC 
Fla.-Ga. TV 
Co. , Inc. 
33 
227,300 
34% 
9,100 
17,400 
25,400 
49,600 
24,500 
% ADI 
TV Homes 
33% 
38% 
74% 
WJKS 
(uhf} 
17 
2/19/66 
775 KW 
72.5 KW 
1015 feet 
ABC 
Rust Craft 
Broadcasting 
N.A. 
149,000 
26% 
2,600 
9,500 
19, 100 
19,900 
12,000 
Metro 
Area 
% Metro 
TV Homes 
153,800 
147,300 
55,900 
70,000 
121,200 
38% 
48% 
82% 
• • • • • • • 
' 
MAJOR METROPOLITAN NEWSPAPERS 
· Total Metro % Circulation 
PUBLICATION Circulation Circulation In Metro Area 
Florida Times-Union (Morning) 149,752 104,080 70% 
Jacksonville Journal ,(Evening) 55,905 51,255 92 
Morning & Evening Combined 205,657 155,343 
Sunday 173,582 117,785 68 
Source : Standard Rate & Data , August 1969, Newspaper Circulation Analysis 
MAGAZINES 
Circulation % of 
in Metro Area Households Covered 
Reader's Digest 40,316 24.0% 
McCalls 23,047 13.7 
Better .Homes & Garden 16,698 9.9 
Look 16,592 9.9 
Family Circle 16, 122 9.6 
TV Guide 15,697 9.3 
Ladies Home Journal 15,531 9.2 
Woman's Day 14,939 8.9 
Life 14,450 ' 8.6 
Red book 11 ,721 7.0 
Good Housekeeping 11,336 6.7 
National Geographic 11,268 6.7 
Playboy 10,654 6.3 
American Home 8,123 4.8 
Time 6,507 3.9 
True Story 5,077 3.0 
Newsweek 4,679 2.8 
Source : " Circulation '69', American Newspaper Market, Inc . 
% of Households 
Covered 
68% 
33 
77 
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JACKSONVILLE AREA RADIO STATIONS 
Call 
Letters Ownership Network• Frequency Power* 
WAPE Stan & Harriet Kaplan Ind. 690kc 50kw-D 1 Okw-N 
WAVA Dan Richardson Ind. ssokc 1kw-D 
WBIX Twin-Ten Radio, Inc. Ind. 1010kc 10kw-D 
WBOM WBOM, fnc. Ind. 970kc 1kw-D 
WDCJ Jones College Ind. 1220kc 1 kw-D Stereo 
WKTZ-FM Jones College ABC 96.1mc 40kw Stereo 
WIVY Alumni Radio, Inc. CBS 1050kc 1kw-D 
WIVY-FM Alumni Radio, Inc. CBS 102.9mc 29kw 
WJAX City of Jacksonville NBC 930kc Skw 
WJAX-FM City of Jacksonville NBC 95.1mc 7.7kw 
WKTX WKTX, Inc. Ind. 1600kc 1kw-D 
WAQB-FM LOUAC, Inc. Ind. 104.9mc 3kw 
WMBR Smithee Broadcasting, Inc. MBS 1460kc Skw 
WOBS Mel-Lin, Inc. Ind. 1360kc Skw-D 
WPDQ Belk Broadcasting Co. of Fla., Inc. Ind. 600kc Skw 
WPDQ-FM Belk Broadcasting Co. of Fla., inc. Ind. 109.1 me 5kw 
WQIK Rowland Broadcasting Co. Ind. 1090kc 50kw-10kw CHDA-2 
WQIK-FM Rowland Broadcasting Co. Ind. 99.1mc SO kw 
WRHC WRHC, Inc. Ind. 1400kc 1 kw-D 250w-N 
WVOJ Victory Broadcasting Ind. 1320kc 5kw 
OTHER MEDIA AVAILABLE IN JACKSONVILLE 
Outdoor Billboards Bus Bench Advertising 
Bus Cards Shopping Center Parking Area Sig~s 
Direct Mail Sky Advertising (Banners and Night Lights) 
Yellow Pages 
Source: Broadcasting Yearbook, 1969 
*Ind. - Independent, D - Daytime only, N - Night time only 
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From its inception in 1949, WJXT has been a pio-
neer in the broadcasting industry, and has 
developed into the major television station in the 
North florida - South Georgia area. WJXT was 
the first station to schedule color programming 
and one of the first to install video tape facilities. 
Affiliated with CBS, WJXT was purchased by 
the Post-Newsweek, Inc., in 1953, and has main-
tained the high ethics that have traditionally 
characterized the operation of this station . 
News & Public Affairs 
Because of its outstanding news and public af-
fairs department, WJXT has long been the domi-
nant news voice in the Jacksonville area and has 
won national acclaim for its role in shaping the 
Jacksonville government. The department is 
staffed with twenty-two full-time people, including 
two professional meteorologists, as well as nu-
merous correspondents and interns. 
Local News Programs 
"Newsnight", produced seven evenings a week 
from 6-6:30 p.m. 
"11 O'Clock Report", produced Monday through 
Saturday, 11-11 :30 p.m. 
Shorter News broadcasts are made each week-
day morning, at Noon on Sundays, and during 
the "Midday" show. 
Project Four Seties 
Aired monthly, this award winning documentary 
series examines issues and events of local con-
sequence. 
A George Winterling, Chief Meteorologist 
C Bill Grove, News & Public Affairs Director 
Hans Tanzler . 
B John Thomas, Anchor Man, The 11 O'CLOCK REPORT 
D Grove and Host Dick Stratton with Jacksonville's Mayor 
Ill 
• • • • • • • • 
II 
• • 
II 
• 
A MIDDAY with guest Art Linkletter B Granvil le Reed host - producer of KUTANA C FLORIDA FOOT-
BALL HIGHLIGHTS with University of Florida 's Ray Graves D Jacksonville's most familiar news set 
Midday 
AMONG THE OTHER PROGRAMS 
PRODUCED BY WJXT ARE: 
Broadcast daily, Monday through Friday (1 -1 :30 
p.m.) using an informal format of news, weather, 
editorial comment, and interview features . Hosted 
by Dick Stratton and Carole Chadwick, this program 
is oriented toward a large and predominately fe-
male audience. 
Florida Football Highlights 
Is a telecast carried on a statewide network during 
the football season. The program is produced by 
WJXT and features Dick Stratton and University of 
Florida 's Ray Graves. 
Opportunity Une 
Is a weekly continuing source of information regard-
ing employment opportunities in the Jacksonville 
area. 
Ken Knight Show 
Is a half-hour program of religious music and fea-
tures emceed by local personality Ken Knight. 
Kutana 
Is seen Monday through Friday, 10:00-10:30 a.m. 
Produced and hosted by Granville Reed, the pro-
gram is designed to appeal to the interests and meet 
the needs of Jacksonyille's black community. En-
tertainment, information and comment highlight this 
half hour. 
Close Up 
Is a weekly public affairs presentation by WJXT. It 
features Jacksonville community leaders inter-
viewed by City Council Secretary, Dave Mac-
Namara. 
At Issue 
Is a weekly half-hour public affairs program in which 
the WJXT news staff provides insight into local 
issues with penetrating questioning of important 
news personalities. 
Studios 
Video Taping 
Mobile Units 
Research 
WJXT FACILITIES AND SERVICES 
WJXT has two 50x50 fully equipped studios. 
Four RCA High Band TR 70 Tape Recorders are located in WJXT's 
Master Control Room. Studios are equipped with five GE PE 250 
color cameras and 3 color film chains. The station offers full effects 
switching in both studios; including double re-entry and Chroma 
Key capability. 
WJXT has a mobile unit equipped with two GE PE 250 cameras and 
direct micro wave link to studio recorders. The unit is available for 
all types of remote broadcasting, as well as for taping commercials, 
programs and on-location shooting. 
WJXT's Research Department collects, analyzes, and distributes 
information relative to the market and the media. 
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